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e Fashion as a strategic area of
intervention for Universidade Lusofona.

Fashion design is the most recent education and research endeavor
of the School of Communication and Arts at Luséfona University. Our
focus in this for use new domain of education and research, reflects
our will to have more promote new initiatives at the intersection be-
tween arts, creativity and culture that respond to emergent societal
needs and challenges.

Fashion both represents a relevant sector of Portuguese eco-
nomy but also an important area of research and education where Lu-
séfona University wants to have an active presence and intervention.

This publication signals this will to promote the production of
new knowledge and the transference of existing knowledge and ex-
pertise. Although very young this area of our institution is already pro-

ducing results! 22
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FL|Fashion Sustainability:
International conference #24.

The FL_Fashion &amp; Sustainability - International Conference is an
international event dedicated to the reflection and discussion of sus-
tainability in the field of Fashion Design. Two years after the first edi-
tion was held, we are now celebrating the 2nd edition, consolidating
this meeting as a benchmark biannual event for sharing knowledge
and innovation on this essential topic. This second edition reinforces
the importance of debating economic, social and environmental sus-
tainability, with a special focus on fashion and the textile sector areas
recognised as one of the most polluting globally. The conference aims
not only to expose the challenges faced by this sector, but also to pro-
mote practical and innovative solutions that leverage the transition to
more sustainable practices.

One of the main objectives of the conference is to strengthen
ties between academia and industry, promoting a constructive and
continuous dialogue between the two. Bringing these two worlds to-
gether makes it possible to align academic knowledge, research and
business practices, fostering the development of projects and initia-
tives that respond to the challenges of sustainability in an integrated
and effective way.

While the environmental focus remains one of the event's cen-
tral pillars, social sustainability is also highlighted, with an approach
that promotes the inclusion of minorities, the valorisation of traditional
knowledge and the strengthening of communities. In addition, econo-
mic sustainability is debated as a necessary basis for guaranteeing
the longevity and positive impact of companies, whether they are big
brands or small and medium-sized enterprises. Portugal, as one of the
leaders in terms of sustainability in the textile and clothing industry
(ITV), continues to demonstrate its ability to innovate and invest in
sustainablepractices. Projects developed by stakeholders, universities
and companies are an inspiring example of how to combine vision
and action.

The FL_Fashion &mp; Sustainability - International Conference
is committed to being a point of convergence between Academia and
Industry, creating a collaborative space where different perspectives
meet and complement each other. The conference has a dynamic for-
mat, with presentations of papers, project exhibitions and other initia-
tives that stimulate dialogue and the sharing of experiences.

The 2nd edition reaffirms the role of this event as an essential
space to inspire transformative actions, promoting a more sustainab-
le, inclusive and innovative future in the fashion and design sector. <::
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Maria de Fatima Mattos

Sustainability in Women's
Textile Handicrafts
Based on Cultural Identities.

In today's world, there is a lot of talk about female empowerment.
However, we have observed that the Pedagogy of Autonomy, applied
to the formation of collectives and associations, has been presented
as an essential solution for reawakening the memory of ancestral
knowledge and skills as a form of social reintegration and the genera-
tion of development and income. The study on sustainability in handi-
craft practices recommends that it is not just empowerment; the fu-
ture asks more of us than that; it is autonomy and protagonism in the
family and social spheres. The initiatives consolidated by women's
textile handicrafts based on Cultural Identities have been our object
of study. ::
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Alessandra Vaccari

Fashion as a ‘Venus of Rags'
21™" Century Anxieties at the Time
of the Anthropocene.

In 1967, the Italian artist Michelangelo Pistoletto created the Venus of
Rags’, in which a statue replica of the goddess of love is provocatively
associated with a pile of multi-coloured second-hand clothes. The con-
tribution draws on this artwork to tackle fashion as a waste generating
process, rather than a void dynamic of change or an exercise of quo-
tations. It investigates how climate crisis and the Anthropocenic sce-
narios have impacted fashion histories and theories and changed the
terms of our intellectual and moral engagement with fashion itself. It
explores fashion phenomena and concepts — e.g disposing, recycling,
distressing — in their relationships with visions of death and decay, sin-
ce the beginning of the environmental discourse in the 1960s under-
ground culture. The aim is to highlight the role that fashion plays as a
transformative agent of our physical, social and cultural environment,
from generating anxieties to envisioning potential futures (futuring). <=

12
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Responsible Fashion:
Swipe Right.

Responsible Fashion — Swipe Right is a declaration to define the road-
map to transform fashion industry for Sustainable Future, aligning
with Sustainable Development Goals (SDGs) and balancing tradition,
innovation and environmental stewardship. In an era dominated by
Fast Fashion and instant gratification, the need for responsible con-
sumption has never been most urgent. The fashion industry is being
redefined by a new wave of conscious consumers, designers and
brands committed to ethics, transparency and, sustainability.

Responsible Fashion involves redefining “FASHION" with inclusion
of craft, culture and apparel to uplift communities, preserve heritage,
and enhance quality of life. With imagination, creativity and innovation,
Responsible Fashion is going to be the catalyst for change. In present
scenario, Indian Fashion Industry is navigating through challenges of
reducing environmental impact. Technological innovations, rising trend
of “Slow Fashion” and growing demand for transparency is pushing
Fashion Brands world over to redefine their strategies, while creating
an inclusive and equitable Fashion Culture for the future.

The key drivers for Responsible Fashion include Sustainable De-
sign Strategies for Extending Product Life Span, Mindful Consump-
tion for slowing down high production rate over product quality and
Preventing Obsolescence on account of Rapid Trend Cycles. The
Sustainable Design Strategies are further supported by Eco-Friendly
Materials, Ethical Production Processes and Impact of Digital Tech-
nology on  consumer choices. The real-world examples uncover the
possibility of innovative solutions, from circular design models to new
digital platforms that may reshape Fashion.

Responsible Fashion accentuates the need of constructive
collaboration across the Fashion Ecosystem — from Consumers to
Producers, Policymakers, Educators, Designers and Entrepreneurs to
develop creative industries enriching the environment and economic

growth of society. As the Responsible Fashion movement is rapidly
gaining momentum among young people, an increasing awareness
of the environmental, ethical, and social issues tied to the fashion in-
dustry is building upon its significance for them. In pedagogy, this shift
is being integrated into curricula to help shape a generation that not
only embraces sustainability but also understands the wider implica-
tions of their choices. As a result, youth are becoming more conscious
consumers, while educational frameworks are evolving to equip them
with the knowledge and tools needed to make informed, responsible
decisions in the fashion world.

To keep pace with the global momentum for attaining SDG Goals
by 2030, accepting Responsible Fashion as futuristic trend towards
attaining successful implementation of #SDG 1 (No Poverty), #SDG
2 (Zero Hunger), #SDG 5 (Gender Equality), #SDG 8 (Decent Work and
Economic Growth), #SDG 10 (Reducing inequalities), #SDG 11 (Sus-
tainable Cities and Communities), #SDG 12 (Zero Waste), #SDG 16
(Peace and Justice) is desirable.

Responsible Fashion can attain inspiring Design Creativity, Ba-
lance and Empathy, by aligning seven chakras of Human Body with
Design Fields. This connection may be vital to shape the world view
of Design through distinct energy centers including Universal Design
aligning with inclusivity, Strategic Design for intuitive decision-making,
Design Communication for enabling effective expression, Service De-
sign for prioritizing user needs, Experience Design to ignite passion
and engagement, Circular Design for promoting restorative systems
and Sustainable Design to ensure enduring impact. By embracing an-
cient wisdom, Responsible Fashion approach can offer humungous
potential to foster socially responsible design.

Responsible Fashion is a visionary investment for the well —
being of people and the planet. Technological innovation to empower
the communities shall be based on diverse reflections on actionable
insights to "SWIPE RIGHT" the blueprint of Responsible Fashion in fu-
ture. The pivotal role of Consumers, Creative Enterprises and Change
Makers shall acknowledge the clarity about challenges for cohesive
choices to ensure thriving future of mankind in sustainable future.. 32
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Dressing Eliza.

My presentation is just an examination of where research can lead
when you are researching a period for a play or a film and how per-
ceptions we may have about a character, or a text can change due to
research.

My presentation is about my costume design work for two plays,
one written by Oscar Wilde and one by George Bernard Shaw: and how
these playwrights were ahead of their time and were in fact strong
feminists even though they have often been accused of sexism.

It's not a seriously intellectual academic talk, it is simply lots
of pictures of pretty costumes and my experience designing and re-
searching the periods in the two plays and how | discovered what the

playwrights felt about women's costume in particular. 222

14
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Benjamin Dogheas

Echoes Of Craft:
A Journey Through
Sustainable Beauty.

In this conference, we will explore the profound intersection of sus-
tainability and craftsmanship in the fashion industry, focusing speci-
fically on fashion accessories and jewelry. As we journey through his
landscape, we will reflect on the essential relationships between de-
signers and artisans, highlighting how these connections can cultivate
a more responsible and poetic approach to fashion.

We will delve into the invaluable contributions of artisans, whose
hands create not just products, but stories intricately woven into each
piece. Their craftsmanship enhances product longevity, embodying a
philosophy that cherishes heritage over haste and depth over superfi-
ciality. In a world often driven by fleeting trends, these artisans remind
us that true beauty lies in the careful, deliberate act of creation—each
item a testament to their skill, passion, and the rich narratives they carry.

To enrich our exploration, | will present a visual demonstration
that includes a chronological journey through various materials used
in fashion accessories and jewelry. This visual narrative will not only hi-
ghlight the materials themselves but also delve into their origins, quali-
ties, and the artisans who bring them to life, reinforcing our understan-
ding of the sustainable practices that underpin their creation. ==
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Seamless Knitting:

Textile Additive Manufacturing
for a Zero-Waste Knitwear Design.

In the last few decades, the knitting field has been experiencing a high
level of technological advancement (Maity et al., 2022), coherently
with the trend of development typical of the industry 4.0, characteri-
zed by a convergence of innovations coming from different fields, but
which complement each other perfectly (Bianchi, 2018). Such conver-
gence has brought to the introduction of sophisticated CAD and CAM
systems characterized by a high level of automation. These conditions
have brought to the implementation of fully-fashioned knitting on an
industrial scale and to the development of seamless knitting techno-
logies, which are among the most relevant and promising innovations
within the textile field. Thus, fully- fashioned knitting has evolved from
a traditional craft into a zero-waste technique, which can be conside-
red the textile equivalent of additive manufacturing, providing possible
solutions for the textile industry to reduce its environmental impact
while implementing manufacturing processes. Given such premises,
it is fundamental for knit designers and professional figures involved
to be aware of how such technologies can be used to develop possible
design-driven solutions for sustainability.

With such perspective, this paper aims to map and analyze
seamless knitting technologies and, consequently, describe the main
advantages coming from their use, with a specific focus on knitwear
in fashion. The analysis of two relevant knitwear design case studies
provides examples of design-driven applications of such technology
in the field of fashion in order to show how design practices are still
fundamental in directing new technologies in a creative and contem-
porary way. «:

sustainability;

zero-waste design;

knitwear.
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Development a Matrix of
Sustainability and Circularity
Concepts Implementation

in the Fashion System.

The rapid growth of the fashion and textile industry in emerging
markets has led to the significant environmental challenges, including
increased waste and resource depletion. The textile and apparel in-
dustry is one of the most polluting industries particularly regarding the
post-consumer clothing or textile waste. Nowadays, increasing globa-
lization and digitalization have empowered consumers and growing
the awareness of sustainability and circularity in fashion among the
environmental crisis. For these reasons, much research in the fields
of eco-design and eco-engineering has been carried out to reduce the
pollution level of the textile and apparel industry. Society's growing
awareness of this problem, taken on by governments, institutions and
entities, has led companies, fashion brands and, through influence,
industries, to develop sustainable and circular solutions. This study
explores the potential of recycling as a key strategy to build a sustai-
nable fashion ecosystem. The recycling of textiles minimizes the was-
te, reducing the environmental impact and conserves resources by
transforming old clothing into new materials. This sustainable prac-
tice helps mitigate pollution, saves energy and promotes the circular
economy in fashion industry.

This paper develops a matrix for analysing sustainability in the
fashion system, including, on the one hand, scientific articles and re-
ports from credible consultancies, associations and foundations and,
on the other, what is being done by decision-makers, governments, EU,
companies associations and brands. In other words, a cross-analysis
between scientific thinkers (researchers and analysts) and decision-
-makers (legislation production and companies’ implementation). =2

climate crisis;

textile recycling;

eco-design.
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Testing New Biomaterials in the Creation
of Products in the Classroom

at University Level.

This research stems from the creation of a new bio-material, Borba-
Tex, which is being tested for its characteristics and potential.
BorbaTex is a bio-material that results from the utilisation of waste
from the grape pressing process at the Adega Cooperativa de Borba.
The waste, known as Engaco, is made up of leftover grape skins, bun-
ches and pieces of vine leaves removed during the harvest by hand
and/or using special machinery.

The paste was created and tested at an early stage to unders-
tand its resistance and durability, but the challenge is to understand
how we can work with and develop clothing and accessory products
using BorbaTex.

Initially, 3rd year students from the BA in Fashion Design and
Production were involved, and later, with the experience gained by the
initial group, Master's students were involved who, after gathering
existing information and the experience of their colleagues, sought to
develop product solutions using BorbaTex.

The research methodology is a mixed methodology, non-inter-
ventionist through the collection of information and bibliographical
research, as well as the identification of other bio-materials and their
potential. <2

fashion
sustainability;
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Innovation and Sustainability
in Fashion Products Using

Flat Knitting.

This article aims to present new technologies for apparel production
using Computerized Electronic Flat Knitting Machines (REC1). In line
with the global trend of preserving the planet's sustainability, knitting
machine manufacturers continuously develop technologies for the
industry, striving for cleaner production practices with social respon-
sibility and careful use of natural resources. Various methods of su-
pporting sustainability are present in processes such as the reuse,
recycling, and upcycling of raw materials and discarded products to
minimize the environmental impact of waste. Over the past decades,
the flat knitting industry has evolved technologically and now produces
lighter garments that no longer require cutting and sewing processes.
This innovation began in the penultimate decade of the 20th century
and currently dominates the flat knitting sector through REC machi-
nes, where the garment exits the machine fully finished, seamless, and
waste-free, contributing to planetary sustainability without compromi-
sing product quality.

Garment design in REC knitting is based on methodologies invol-
ving a series of stages, mainly focusing on innovations that meet the
needs of the product development process, technical research, aes-
thetic performance, and more. Depending on the chosen technique,
flat knitting machine, and raw material, different production workflows
may be used. The raw material manufacturers for apparel produced
on flat-bed knitting machines also contribute through research to offer
consumers comfortable and sustainable products.. -

computerized
electronic flat
knitting (REC);

textile and apparel
sustainability.
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Sustainability Intelligence (SI):
A Systemic Mindset Theory
Transforming Global Denim Industry.

This research paper introduces Sustainability Intelligence (SI) as a
systemic mindset theory aimed at transforming the global denim in-
dustry through the integration of sustainable practices. The research
focuses specifically on the mindset elements of S, particularly the Sl
Navigator (SIN) and Systemic Intelligence Synthesis (SIS), which guide
professionals in navigating sustainability challenges. By addressing
capacity building through systemic thinking and capability develop-
ment via conscious cultivation, the SI mindset provides a comprehen-
sive approach to embedding sustainability into the industry. The aim
of this research is to explore how denim professionals can integrate
systemic sustainability frameworks into their decision-making proces-
ses to achieve long-term organizational transformation. A qualitative
methodology is employed, combining semi-structured interviews and
focus group discussions with industry experts across the global de-
nim supply chain.

The data were thematically analyzed using the constant com-
parative method to identify recurring themes and patterns related to
the implementation of the SI mindset. This paper contributes to the
broader framework of Sustainability Intelligence by demonstrating the
practical application of SI's mindset elements, offering insights into
how denim organizations can foster sustainable growth and navigate
complex sustainability challenges within the global fashion system. <2-

sustainability
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A Word, a Book and a Shelter:
Weaving Better Futures
With Design Students.

The last few years have been challenging and even paralysing for you-
ng design students: in addition to having faced a pandemic, they are
now witnessing wars and an acute climate crisis. Working with the
physicality of matter and crafts, as also learning to think with Nature
may be a way to escape to ideas of catastrophe (Castro, 2020) and to
unblock creativity, in order to imagine other futures.

This paper aims to reflect on a trilogy of pedagogical experien-
ces developed with Communication Design BA students from Lusofo- b u | ru S h ‘
na University, in collaboration with the artisan Manuel Ferreira, having ’
the plant fibre bulrush [Schoenoplectus lacustris] and related crafts as
central motto.

It was concluded that these pedagogical actions convoking eCO | Ogy°
crafts and the plant world not only promoted mental health among )
students (namely through an embodied artistic experience), as also
brought greater visibility to bulrush handicrafts, contributing to their

livelihood and revitalization. :<-

collaborative
practises.
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Creativity and Sustainability Inside
Fashion Design Classroom:
Developing Wool Felts and Milk's PLA.

The history is filled with the names of creative individuals, fashion
designers or scientists who have endeavored towards producing
their own raw materials. Some for aesthetic reasons (e.g Cristébal
Balenciaga, Constanca Entrudo), others technical reasons (e.g Issey
Miyake) and others mention sustainability or circularity in the origins
of their raw material ideas (e.g Alfarrobatex or Marine Serre). Technical
knowledge combined with imagination appear to be the predominant
factors in the background of this narrative highlighting the importance
of both components in the creation in the textile and apparel industry.
This work describes an action developed in the academic environ-
ment, where two workshops were applied to students of the (comple-
te upon acceptance) course from the University (upon acceptance) on
the 11th and 18th of October 2024, in the scope of the Curricular Unit
of (upon acceptance). The initiative covered the creation of wool felts
(October 11) and milk PLA (October 18). In attendance was 44 students
(n=44) who answered questionnaires before and after the workshops.

From a pedagogical point of view, the aim was to provide tools
and knowledge in line with the idea that cognition will lead to unlocking
future possibilities for creativity and alternatives with personalized and
handmade felts and bioplastics made from milk's protein - Casein.

An analysis of the answers obtained shows a positive enriching
experience and creative attitude, such as the production of textiles
(e.g wool felt) with very accessible materials, and specific mastery of
more sustainable alternative materials (e.g milk PLA as an alternative
to polypropylene). -

creativity;
fashion design;
milk's PLA.
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Circular Design Education

for Fashion:
Practical Approach.

Sustainability has become a central issue in the fashion sector, an in-
dustry often associated with excessive consumption of natural resour-
ces and large-scale waste production. To address the growing envi-
ronmental and social challenges, education has played a crucial role in
equipping professionals to adopt more sustainable practices. The con-
cept of lifelong learning emerges as a necessary response to rapid tech-
nological transformations and the demands for sustainable innovation.

In this context, education for sustainability in fashion aims to
impart new knowledge and foster a culture of continuous renewal,
essential for developing a circular economy within the fashion and
textile industry. The European Project “be@t — bioeconomy at textiles”
exemplifies this approach by providing training to textile and apparel
sector workers, preparing them to face sustainability challenges with
a practical and updated perspective.

This article presents a practical approach developed by the
2C2T - Centre for Textile Science and Technology, as project partner,
highlighting the results achieved at this stage through practice and
experience, focusing on the teaching of circular fashion design. In this
context, various educational strategies have been developed to facili-
tate access to information and comprehension of circular economy
concepts, aligning with the needs and advances of the industry. &2
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The Role of the Designer
in the Future Field of Fashion.

Increasing concerns over environmental degradation, labour exploita-
tion, and unsustainable consumption patterns highlight the need for
fundamental changes in the fashion industry, which will also reshape
the role of designers. Two Ph.D. projects have collaboratively gathered
data on Danish women'’s relationships and interactions with clothes
and fashion. The shared findings provide an empirical foundation re-
vealing a significant issue: many women do not fit the fashion indus-
try's standardized perceptions of body types, sizes, and style prefe-
rences. The industry’s rigid sizing systems and limited style offerings
leave many women unable to find clothes that meet their individual
needs. Consequently, they often face two options—either forgo pur-
chasing the clothing they desire or settle for garments that do not pro-
perly fit their body shape or align with their personal style. Both studies
identified areas for action and highlighted multiple niches within clo-
thing consumption that need to be addressed. The findings advocate
for a new designer role—one that is user-centred and grounded in real
data about consumer needs, rather than relying on assumptions. By
integrating systemic thinking, designers can develop more sustaina-
ble and inclusive solutions that account for the entire ecosystem of
fashion production and consumption.

Case-based learning is proposed as an educational method to
expose design students to real-world challenges, helping them un-
derstand how their designs fit into broader environmental and social
contexts. This approach equips future designers to create products
that better serve diverse consumer needs while contributing to a more

sustainable fashion industry. :2:
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Learning-By-Doing: M.A. Student’'s Zero-
Waste Exploration in Fashion Design with
Textiles Produced with Naia From Eastman.

This research aims to show different ways of carrying out a Zero-Was-
te fashion design practice based on a learning-by-doing methodolo-
gy implemented at Lusofona University in Sustainable and Circular
Fashion Design, a subject on the Master's programme in Fashion De-
sign and Production.

As part of the strong focus on fashion at Lusdfona, where the
Academy works in conjunction with industry, Eastman and the Uni-
versity launched a challenge for students in the 2nd cycle of Fashion
Design and Production.

The challenge was to get the students to think about sustainabi-
lity in a broader context, from the textile materials produced with Naia
to fashion design. This perspective is in line with the belief that it is in
the training of future fashion designers that we should focus on deve-
loping a sustainable attitude in the creative process of fashion design.

Coming from different contexts and backgrounds, the challenge
was to find out to what extent the students; knowledge of draping, pat-
tern making and sewing could be levelled and their skills strengthened
towards a sustainable and circular fashion design approach.

The practical application of a Learning by Doing methodology
in a classroom context has been a practice developed in fashion tea-
ching at Lusodfona University. This methodology, applied in this project,
has enabled students to develop the ability to solve problems that ari-
se throughout the process, by sharing with teachers and colleagues,
seeking answers through trial and error, experimenting with materials
and techniques and arriving at knowledge.

Not only was the partnership fruitful, but the brand also benefi-
ted from the fact that the students realised the importance of embra-
cing exploratory and integrated forms of creation for an increasingly
circular design practice. <
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Re-Inventing Portuguese Brands for
Sustainability: The Case of the Luis

Buchinho Brand.

This research aims to demonstrate the practices adopted by national
fashion brands for economic, environmental and social sustainability.
In the specific case of this research, we explore how the Luis Buchinho
brand has positioned itself in relation to the current issue of sustaina-
bility and its importance for the fashion and ITV sector in Portugal.

It is important to understand the strategies adopted, the metho-
dology developed for the creative process and the respective objec-
tives for the practice. Knowing the products developed, the results
and how they were absorbed by the market and the brand’s target
audience is also a concern in order to identify them as good practices
in achieving results for sustainability.

The initial approach to the Zero Waste concept as well as resear-
ch into other examples of brands that have developed products from
the same perspective is of great importance for studying the relevan-
ce of this practice.

The research methodology developed is a mixed methodolo-
gy, non-interventionist, through the development of bibliographical
research and interventionist, through the practical study of the Luis
Buchinho brand. The results show market acceptance as well as the
implementation of a good practice that can be an example for other
brands in a first approach to the practice of sustainability and the re-
duction of textile waste, on the other hand, it becomes a means for
the brand itself to monetise the investment made in raw materials and
give them a new use. 2
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Exploring Historical Approaches to
Sustainability in an Irish Context.

This paper explores how historical sustainability practices can inform
modern approaches to fashion design and consumer engagement
with clothing. With a focus on investigating traditional Irish clothing
methods, including materials, production, and cultural significance,
it reveals sustainability’s intrinsic role in historical clothing practices.
Drawing from archival and ethnographic research, the paper showca-
ses the resourcefulness and adaptability inherent in traditional Irish
garments.

Proposing strategies for integrating historical sustainability prin-
ciples into contemporary clothing initiatives, the paper emphasizes
material choices, design processes, and community-based produc-
tion methods. It highlights the potential for reviving traditional crafts-
manship and fostering appreciation for local resources. Furthermore,
the paper advocates for educational initiatives that promote aware-
ness of historical sustainability models and cultural heritage preser-
vation. It underscores the importance of dialogue between past and
present generations in advancing sustainable clothing practices.

A case study based on the author’s research on early 20th Cen-
tury West of Ireland island communities exemplifies these principles.
Inspired by traditional mending and repair methods, this project Deisiu
showcases the beauty and innovation inherent in sustainable clothing
practices. This collection demonstrates how historical insights can
inspire creative solutions to contemporary sustainability challenges
and design outputs.

This paper contributes to understanding the complex relationship
between clothing, sustainability, and cultural heritage in Ireland. By
drawing from historical approaches, it offers practical recommenda-

tions for fostering sustainable clothing practices in the future. 222
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Communication of Fashion
Sustainability Through Social Media
in Higher Education: Fashion Lus6fona

Study Case.

The integration of sustainability awareness and practices into fashion
education has emerged as a critical need within the growing environ-
mental concerns in the fashion industry. This study explores the role
of communication on social networks in promoting the sustainability
of fashion in higher education, focusing on a case study of Fashion Lu-
sofona - the Fashion Design training group at Universidade Luséfona.
With the evolving use of social media platforms, especially among
younger audiences, universities can leverage these new technologies
to engage students in sustainable fashion practices and cultivate a
culture of environmental responsibility.

This research explores the strategies used by Fashion Lusoéfo-
na, such as storytelling, transparent communication and interactive
content, to educate, inspire and motivate fashion students towards
sustainability objectives, considering the fashion and textile industry
and the training provided.

Considering mixed non-interventional and interventional metho-
dologies, this study identifies critical strategies such as storytelling,
transparency and interactivity, as well as challenges to maintain stu-
dents’ interest and ensure accurate information in the use of social ne-
tworks to reinforce sustainable values through the analysis of content
and data from Fashion Lusoéfona’s social networks.

The findings demonstrate the positive impact of social media on
fashion students’ engagement with sustainability topics in the fashion
industry. Encourages active participation in eco-friendly fashion initia-
tives and provides information on best practices to other educational
institutions looking to integrate sustainability into their fashion pro-
grams through digital communication. This case study is an encoura-
gement for the future of higher education in sustainable fashion. 2
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Sustainability in the New Era:
Fashion as a Mediator of Emotional
Atmospheres and Temporal Trends.

Historically dismissed as irrational, emotions gained prominence
during the era of Romanticism, a period marked by significant socie-
tal shifts. Today, this emotional legacy continues into the era of sus-
tainability, shaping socio-cultural dynamics, collective emotions, and
fashion as an all-embracing, transformative cultural force reflecting
broader temporal trends. In this paper, we introduce the Fashion-as-
-Emotions Model, arguing that fashion serves as a dynamic process,
expression, and experience that functions as a cultural artefact, deli-
neating embodiment and mediating collective emotions and emotional
atmosphere. This model integrates essential theoretical perspectives
to illustrate how fashion embodies the spirit of an era as a socio-e-
motional manifestation. Building on Konig's (1973) universalistic pers-
pective, we argue that fashion not only mirrors, but also constitutes
broader temporal trends.

Our synthesis draws from various insights, including social
time segmentation, symbolic interactionism (focusing on emotions
and semiotic logic), assemblage theory (territorialization), and post-
-phenomenological perspectives (mediation and embodiment). Ulti-
mately, the model enhances our understanding of fashion as a com-
prehensive lens, revealing how collective emotions are embedded
into culture and everyday life within specific temporal contexts. <2
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Fashion Media&Art lI:

Sustainability and Technology

at the Fashion Show.

Sustainability should also be a focus for producing moments that faci-
litate the communication of fashion products. The creation of presen-
tation moments that represent a mix between the fashion show and
artistic performance is the result of the need to innovate the format
of the traditional fashion show. Fashion Media&Art Il stands out as a
performance that incorporates technology, fashion, and artistic perfor-
mance into a fashion show, providing reflections on the use of sustai-
nability both in the use of technology in artistic performance and the
use of dead stock to create garments.

The event took place at the Museu do Traje, including a dynamic
dance show in which the artists displayed garments that interacted
with the physical performance, resulting in a fashion show. Using te-
chnology as both an analytical and aesthetic tool proved to maximise
efficiency. Digital resources, such as QrCodes for analysing audience
perception and feedback.

The research methodology is a mixed methodology: non-inter-
ventionist and interventionist, with a first phase based on a literature
review, a non-interventionist methodology, and a second phase, in an
interventionist approach, the creation of a moment that, when expe-
rienced by the participating public, allows information to be collected
in the moment, through the application of digital questionnaires.

In short, by combining sustainability in the production of the
fashion show with technology as a means of facilitating connections
and reflections, the importance of creating a model for future presen-
tations aimed at combining creativity, environmental responsibility
and immersive experiences in presentations is emphasised. <2
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Dressing Down the Binary: Fashion
and Clothing as Embodied Practices
of Non-Binary Genderings.

In a profoundly individualized society, issues of self-presentation and
of (political) recognition are deeply entwined. In this sense, seemingly
personal choices — like how to present oneself in public — and the
industries behind them, become sites of contestation and resistance,
but also of normalization and identitary consolidation. This paper mo-
bilizes Butler's concept of gender performativity to understand emer-
ging intimate narratives about non-binary people.

That is done by looking at how clothing is part of these dynamics
—and how the visibility of these almost-unrecognized identities can be
negotiated. Thus, this work draws on interviews with ten people who-
se gender falls within the non-binary umbrella. The use of Thematic
Analysis allows for the identification of the main dimensions referred
by respondents as fundamental to understanding their own identities,
their interactions with fashion, the social and interpersonal visibility of
their gender, as well as their experiences of receiving support and/or
discrimination.

The findings explore fashion's potential as a safe haven and
space for comfort, sometimes at the expense of feeling like they are
‘putting on a mask’; a means for challenging established notions of
‘masculinity” and ‘femininity’; and a tool for educating others about dif-
ferent forms of existence — all in a society that is still strongly divided
into gender binaries. Furthermore, this paper reflects on how the ex-
periences of a person's gender vary throughout their lives and, also,
how different possibilities of expression may open up or close down
depending on elements such as one’s profession, ethnicity, and/or pla-
ce of residence. ::
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The Perception of Sustainability in
Sportswear: An Interpretative Study
for Design and Communication.

The consumer’s path to sustainable choice is critical and influenced by
many internal and external barriers. A significant issue is the percep-
tion of garment sustainability. Brand communication can be mislea-
ding, and there are too many eco-labels and independent sustainabili-
ty claims, which leads to consumer confusion. This study, conducted
with seven athletes, aims to understand the perception of sustainabi-
lity in sportswear garments, which must ensure performance during
sports activities. This study employs Interpretative Phenomenological
Analysis (IPA), a method from phenomenological psychology, to probe
consumer perception. IPA is an uncommon interpretative methodo-
logy in Design, aiming to comprehend the complex relationships be-
tween people and their experiences, searching for meanings in often
overlooked or taken-for-granted situations. As a narrative-based me-
thod, IPA can be instrumental in Design and communicating sustaina-

ble products, considering people’'s words as a holistic cue. -
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Denim Days Workshops:
Transformative Sustainable Fashion
Education Through a Sustainable
Design for Healthy Communities
Service-Learning Project.

This project, a distinctive element of the service-learning initiative

Sustainable Design for Healthy Communities (SDHC), was launched

in 2022 by a design team from the University of North Texas. (Trippeer )

et al., 2024) With financial support from Cotton Incorporated (Cotton d e n I m .
Incorporated, 2024), the initiative aimed to address consumer beha- )
vior shifts and showcase daily actions’ environmental and community

impacts. The 'Denim Days’ workshop, a standout in the series, was a

student-led community workshop that uniquely focused on sustaina- -t 1 b 2 | '-t o
bility in the denim industry. 2: S u S a I n a I I y,

fashion.
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Activism as a Marketing Strategy:
Impacts and Challenges for Fashion
Brands in LGBTQ+ Context.

In recent years, fashion has played a central role in social activism, es-
pecially in the defense of the rights of the LGBTQ+ community. Fashion
brands adopt strategies of inclusion and diversity, reflecting a social
commitment that resonates with consumers. This paper investigates
fashion brands’ LGBTQ+ initiatives, exploring the underlying motiva-
tions and differentiating between genuine activism and opportunis-
tic pinkwashing practices. The research reveals that, when genuine,
activism can strengthen reputation and consumer loyalty, providing
significant benefits. However, brands that embrace LGBTQ+ causes
superficially risk losing credibility. The paper also discusses corporate
social responsibility (CSR) in fashion, highlighting the importance of
consistent internal policies and sustainable practices to ensure the
authenticity of campaigns.

In addition, it explores the challenges faced by brands in conser-
vative markets, where supporting LGBTQ+ causes can generate boy-
cotts, and presents recommendations for effective and ethical strate-
gies. The study is based on a literature review and analysis of fashion
campaigns, presenting a critical view on the impact of activism and
suggesting areas for future research. It is concluded that the integra-
tion of values of inclusion and social justice is essential for brands to
stand out in a positive and lasting way. <:-
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Museum Education

on Sustainable Fashion.

This article explores how Dutch museums respond to the need to
make the fashion industry circular and educate the audiences about
environmental consciousness. As there is a growing interest in the
sustainable fashion industry and public attention on fashion's impact
on climate change, more museum exhibitions started to reflect on this
global concern. The article will examine two case studies with a mu-
seological approach: Fashion for Good Museum in Amsterdam and
TextielMuseum in Tilburg. As the Netherlands committed to the Sus-
tainable Development Goals, the local policies fuelled Fashion for Good
Foundation's reflection on fashion activism and the TextielMuseum
to support contemporary designers’ sustainable practices. Knowing
Cotton Otherwise (2022-23) exhibition at Fashion for Good brought
together a diverse community of academics, artists and designers to
reflect on the social injustice of fashion and called attention to social
sustainability that intersects with environmental sustainability.

The ‘working museum, TextielMuseum, is an intersectional spa-
ce of heritage craft and contemporary practice. The TextielLab offers a
co-working space for resident artists and designers. Together with the
museum, they mediate public engagement that truly demonstrates to
the visitors how textile production is changing.

Museum education plays a big role in providing interactive space
for thinkers, makers and buyers of the fashion system, the agency to

contribute to making the future more sustainable. 22
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From Student to Teacher:
A Journey of Tradition and Identity.

This article explores my personal and professional journey within the

flamenco fashion industry, from studying in Seville to becoming a tea-

cher in the same program. Through this narrative, | reflect on the signi-

ficance of tradition as a catalyst for cultural innovation, specifically wi-

thin the context of Andalusian identity. Flamenco fashion transcends

aesthetics; it is an expression of belonging, heritage, and resilience in

a rapidly changing world. Drawing from my experiences as a student,

professional, and now educator, | discuss how project-based learning

fosters creativity while preserving artisanal techniques.

The essay also delves into the urgent challenges the industry fa- ) )

ces, including a lack of skilled labor and the need to adapt education to I d e n-t I-t o
meet these demands. Teaching has become more than a profession y;
for me—it is a way to contribute to the survival and global appreciation

of flamenco fashion. This essay highlights the transformative power

of education and the responsibility we share in creating professionals

who safeguard and innovate within our cultural legacy. =-
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Haptic Journey Through Circular
Textiles Design Practices.

This paper presents an analytical framework designed to explore the
educational barriers hindering the transition towards sustainability in
the textile and fashion industry. The approach is based on the analysis
of the ongoing Sustentare Project, which focuses on circular design
methodologies and adopts the Textile Strategy Approach. Through
the analysis and discussion of this project, we argue that textiles
play a significant role in shaping cultural, economic, and ecological
regeneration. Moreover, the established framework offers a more refi-
ned understanding of how design can drive sustainability transitions.
It introduces additional analytical tools to circular design thinking,
allowing for deeper exploration of its methods and its potential im-
pact on change processes. By advancing the discourse on education
and competences development we aim to enhance the visibility and
tangibility of both the challenges and opportunities in the transition to
sustainability, making them more actionable at individual and organi-

zational levels. <::

sustainable
education;

circular design;

competences.




Regina Aparecida Sanches
University of S&o Paulo, Brazil
regina.sanches@usp.br

Vanessa Szabo Gomes da Silva
University of Sdo Paulo, Brazil
vanessa.szabo@focustextil.com.br
Caroline Oliveira Pimentel Coutinho
University of S&o Paulo, Brazil
caroline.pimentelcoutinho@gmail.com
Adriana Yumi Sato Duarte

Séo Paulo State University, Brazil
ays.duarte@unesp.br

43

FASHION SUSTAINABILITY | FL FASHION SUSTAINABILITY | INTERNATIONAL CONFERENCE

Proposal for the Development
of T-Shirts for Sporting Activities.

In a globalized world, it is essential to add value to commercialized
products in order to differentiate, identify and make them known. In
this context, introducing innovations in terms of conception, project,
production and design is essential to improve the functionality of pro-
ducts and make them stand out. This research aims to develop proto-
types of sports t-shirts with functionality, using sustainable materials
and a production process that minimizes the environmental impacts
caused by waste disposal in the production chain. Three prototypes
were developed: prototype 1 is a basic sports t-shirt (plain), produced
with 100% recycled polyester yarns in large-diameter circular knitting;
prototype 2 is a functional sports t-shirt, manufactured with 100% re-
cycled polyester yarns with two types of fabrics (plain and mesh) in
large-diameter circular knitting and traditional manufacturing; proto-
type 3 is a functional sports t-shirt, which can be manufactured with
100% recycled polyester yarns using medium-diameter seamless
knitting technology. The study shows that prototype 3 produced by
seamless technology reduced the stages of the production process,
enabling an increase in the competitiveness of companies in the spor-
ts sector, with reduced costs, increased production, reduced disposal
of post-industrial textile waste and a reduction in human errors. -
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Post-Growth Futures for the
Sustainability of the Fashion Industry.

The fashion industry is grappling with significant ecological and social
challenges, largely driven by unsustainable growth in production and
consumption. Not only have clothing sales
doubled since the beginning of the century, but consumers are
also wearing their garments less frequently, leading to alarming levels
of textile waste. To address these issues, several fashion scholars
have proposed adopting post-growth economic theories that move
away from GDP growth as the primary goal. Although these approa-
ches date back to 1972, they have gained considerable traction among
recently as scientists and environmentalists seek to meet basic hu-
man needs while minimizing society’s environmental impact. This ar-
ticle focuses on four prominent post-growth approaches, namely de- p O St_g rOW't h o
growth, circularity, the wellbeing economy, and doughnut economics, )
to explore how they could revolutionize fashion’s sustainability princi-
ples. Each theory offers its own framework and criteria for evaluating

the performance of textile and apparel businesses across all pillars of I | b M .
sustainability: environmental, social, and economic impact. 22: We e I n g e CO n O I I Iy,

circularity.
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Portuguese Fashion Promotion
- Case Study: Green Circle.

The iTechStyle Green Circle project, a CITEVE initiative with the col-

laboration and coordination of Paulo Gomes, fashion producer and

mentor of projects such as Manifesto Moda, one of the most impor-

tant professionals in the national sector, was born seven years ago

with the aim of promoting and disseminating national textiles at inter-

national exhibitions
- Saldo Modtissimo, Neonyt, Heimtextil, Munich Fabric Start,

Premiere Vision, among others -, with a focus on sustainability and

the circular economy, using the collaboration of Portuguese fashion

designers. For the effectiveness of this project, the communication

strategy is fundamental to show the quality/versatility of local mate-

rials, as well as the creative talent, a talent that is validated by the

collaborative work with different players in the segment: career desig-

ners, design students, fashion and researchers. The objective of this

article is to show how a project associated with industry and textiles

should and can also promote Portuguese fashion inside and outside

Portugal. The methodology used in the investigation supporting the

article is mixed: interventionist and non-interventionist. The .
iTechStyle Green Circle, at exhibitions at international fairs, fa S h I O n ]

showcases various products made by carefully selected designers, )

exploring different creative approaches, focusing on the quality and

versatility of the materials chosen from different producing com- i

panies. For more effective promotion/publicity, it is important to make o

the product known through the product, i.e., the material used in the p ro m Ot I O n )

final product. <22
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Borbatex Product:

From Wine to Catwalks.

BorbaTex is an innovative and sustainable material, developed from
the pomace (the residue) of wine production, which stands out for
being fully biodegradable and possessing unique characteristics to
be explored in this research. The project outlined here investigates the
properties of BorbaTex, such as waterproofness, elasticity, pleasant
texture, and the presence of both a smooth and a rough surface, as
well as the characteristic scent of the pomace. The aim is to create
a line of fashion accessories that combine style, functionality, and
protection against the elements, addressing the growing demand for
products that merge sophistication and practicality, while being envi-
ronmentally friendly.

Targeting urban men and women who care about both well-
-being and style, accessories made with BorbaTex provide protection
against sun, wind, rain, and cold, without compromising design. The
“fashion-tech” trend and the use of technological fabrics are on the
rise, and BorbaTex, with its qualities of durability and lightness, pre-
sents itself as a promising alternative in this context. Additionally, its
elasticity and biodegradability offer a sustainable solution, free from
synthetic materials like polyester.

The accessory line proposes a balance between design and
functionality, with versatile, multifunctional products that adapt to ur-
ban climate conditions. The development of new prototypes and the
exploration of BorbaTex's characteristics demonstrate its great poten-
tial in the sustainable fashion market, representing a significant inno-
vation for the industry. ::
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The Future of Gendered Fashion:
Technological and Design
Innovations and Implications.

Fashion is a broad and complex concept that encompasses several
meanings — depending on the approach angle. Under a sociological
perspective it's one thing; under a political perspective, another. It is
shaped by history, cultures and societies. Studying its evolution is to
study human evolution, manifested through specific moments in time
that characterize a socio-cultural space. Fashion's genesis is within
the origins of post-modernity and the expansion of industrial capita-
lism. The focus of this paper relies on a sociological approach to one
of fashion’s hot topics of the post-modern age: the gender(less) mo-
vement. What can be studied, analysed and written about the future
of gendered fashion, and how can technological and design innova-
tions be instrumental in creating a more diverse, inclusive and fluid
outcome. Also, to embrace the rising counter cultural niche of gender
identities and the ways individuals can express themselves through
non-categorized clothing and spaces. Applying a qualitative approach,
this paper explores the future of gendered fashion through the lens of
technological and design innovation. With the rise of gender inclusivity
and the breakdown of traditional gender binaries, fashion is moving
toward a new paradigm in which clothing can reflect a wide range of
identities. This paper also examines the technological tools and plat-
forms and their potential for reimagining the future of fashion. 222
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